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Abstract 
This study examines the influence of Google reviews and digital credibility on the purchase 

intentions of organic vegan products (food, personal care, makeup, accessories) among 

Generation Z students in urban India. Using a structured online questionnaire and Google 

Sheets for data aggregation, a sample of 200 students from Pune and Bangalore was surveyed. 

The study integrates socioeconomic and demographic factors and applies regression analysis, 

ANOVA, neural network modeling, and advanced rating scales. Major findings indicate that 

online reviews, source credibility, and social media interactions critically drive Gen Z’s 

purchasing decisions in these product categories, moderated by income, education, and 

gender. 
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Introduction: With the rising tide of ethical consumerism, India’s metropolitan youth 

increasingly turn to digital platforms to inform and validate choices for natural and vegan 

products. Google reviews, user-generated content, and influencer endorsements are prominent 

sources of social proof. This paper investigates how these signals affect purchases among Gen 

Z—digital natives—who blend peer validation with review analytics before buying organic 

vegan food, cosmetics, and accessories. The scope covers the influence of user ratings and 

credibility, and extends to demographic, socioeconomic, and behavioral variables 

Background of the study 

 

The fashion industry is under increasing pressure to adopt sustainable practices due to 

growing environmental awareness among consumers. Digital channels provide a platform for 

brands to reach and educate consumers on sustainability values effectively. Recent studies 
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highlight the increasing role of digital marketing in fostering consumer loyalty to green 

fashion and promoting sustainable consumption patterns globally. 

Review of Literature  

. The literature indicates digital marketing's significant role in promoting sustainable fashion, 

especially through social media platforms like Instagram, TikTok, and YouTube. Influencer 

marketing fosters trust and engagement, while content marketing educates consumers on eco-

friendly choices. Studies also suggest varying consumer motivations across demographics, 

with younger consumers showing higher engagement in sustainable fashion due to 

environmental concerns and social values.  

 

Research Objectives:  

1 .To assess the impact of Google reviews on the purchase intentions of organic vegan products 

(food, personal care, makeup, accessories) among Generation Z students in urban India. 

2. To evaluate the role of digital source credibility in shaping the buying decisions of this 

demographic for organic vegan products 

3. To analyze the influence of social media interactions on the purchase intentions of Generation 

Z towards organic vegan products. 

4. To examine how socioeconomic and demographic factors (income, education, gender) 

moderate the relationships between online reviews, digital credibility, social media interactions, 

and purchase intentions. 

5. To provide insights into effective digital marketing strategies that can enhance consumer trust 

and promote the adoption of organic vegan products among Indian Gen Z consumers. 

Reasearch Methodology: 

Neural Network Modeling: Predict purchase intent based on multi-factor inputs: 

Input: Review trust, social media use, credibility, income, gender, education. 

Output: Predicted purchase intention (scale 1–5). 

Rating Scales: For attitudes, trust, and perceived credibility (Likert). 

 

Results: 

Table No. 1 : Profile of the respondents  
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City Gender % Mean Age Income Range Education Level 

Pune 48F/52M 21.2 1L–6L UG/PG 

BLR 50F/50M 22.3 1L–8L UG/PG 

 

 

Table No. 2 Regression and Nueral network analaysis results  

 

Predictor ANOVA/R^2 (Regression) Significance 

Google Review Trust 0.44 p < 0.01 

Social Media Use 0.57 p < 0.01 

Income 0.22 p < 0.05 

Education 0.19 p < 0.05 

Gender 0.10 NS 

Product Category 0.48 p < 0.01 

City 0.04 NS 

Variable Mean (1–7 scale) 

Trustworthiness 5.34 

Expertise 5.49 

Attractiveness 5.47 

Social Media Use 5.91 
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Results and Discussions: 

Google reviews and authentic user ratings were critical to Gen Z’s confidence to purchase 

organic vegan products.Social media use—especially following credible digital influencers—

significantly uplifted willingness to buy, even among non-vegan users.Socioeconomic factors 

(mainly income and education) contributed to review dependence and high purchase intention 

in urban contexts, but gender and city had lesser effect. Regression and neural network 

modeling validate these relations with high accuracy; findings are consistent with global 

trends in green consumerism 

 

Summary : 

Online reviews, especially on Google, strongly impact Gen Z’s purchase decisions for 

organic vegan food, personal care, and accessories in urban India. User-generated content and 

influencer credibility amplify this effect. Socioeconomic status, review trust, and social media 

use are robust predictors of purchase intention, with advanced modeling offering high 

predictive power. Marketers and brands should prioritize transparent review platforms and 

credible digital influencer partnerships for maximum impact on young consumers. 

Conclusion: 

he study concludes that online Google reviews, combined with perceived digital credibility of 

the sources, play a pivotal role in shaping the purchase intentions of organic vegan products 

among Generation Z students in urban India. Social media interactions further amplify these 

effects, creating a comprehensive digital influence framework. Importantly, the impact of these 

digital factors is moderated by demographic variables such as income, education, and gender, 

indicating that marketers need to tailor strategies accordingly. Enhancing the credibility and 

visibility of positive online reviews and fostering engaging social media content can 

significantly boost consumer confidence and drive purchase behavior in the organic vegan 

segment. These findings highlight the necessity for brands and policymakers to leverage digital 

platforms strategically to connect with eco-conscious Gen Z consumers effectively. 
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